
PORTFOLIO





PRODUCT DESIGN

        INTEREST FOR LUXURY BRANDS

FASHION

        INTEREST FOR TODAY’S FASHION

TEKNO FESTIVAL

        FAN OF TEKNO MUSIC

MUSIC

        SELF-TAUGHT MUSICIAN

SWIMMING 

       2-TIMES REGIONAL CHAMPION



The objective was to develop a strategic and

creative concept for a pop-up store in Paris, positioning

the brand within a highly competitive luxury landscape 

while delivering a distinctive, immersive and commercially 

effective retail experience.























































































































































baptistedej@gmail.com
07 81 48 40 83
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